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1112-B
USINESS STUDIES

3 Hours)

IMaximum Marks : 80

“Attempt any 68 Marks out of 80 Marks”.

SECTION-A
{{o
N
,&?’ (1 mark each)
600
1) Management is 6& oriented.
&
i) Planning 1s é(\ ........... CONSUMing process.
&
i,i_ilI Decentralisation ..o burden of top management.

.iv] Working capital is required to meet ... needs of t

business.
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] ll"‘l t.ll'illhlt.

e << of debentures
i Loan trom Industral financial corporation of India
: ) . |

(vl Consumer Protection Act was passed in oo

v Consumer dispute settlement :l].:t*m'ivs"@

() Ihstrict Commission @ State Commission

&
() National (‘.ommissicg@ 1&1 All of the above

! O

(viii) - Who is a Consumer? é&

&
@CTION.B
Y
@ (3 marks each

What is meant by ‘division of work™

Distinguish between unity of command and unity of direction.
What is Liberalisation?

What are the responsibilities of a consumer?
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SECTION-C

4 marks each)

_Q'\‘

What s Stalting” Descrmbe its importance.

Explain recruitment. Describe various sources of recruitment.

S

Explain Maslow’s Need Hierarchy theory of motivation.

o
9. Discuss the importance of leadership in management.
e ()
19 Explain steps in controlling process. {\'
Y
SECTION-D\V

&% 6 marks each
H s ecach)

6\'\) » marks eac
1. Define management. Dis vﬁw its main objectives,
N

&

EXplain various functions of management.

OR

2. What is meant by Planning? Discuss the importance of planning,
OR
Explain various limitations of planning. ‘s
. L
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13. Differentiate between formal and informal organisation. i
OR
What is meant by Delegation? Explain its various eclements.
14. \t’h;‘ﬂ are the factors determining the price of a product? Explain.
OR

State and explain various methods of sales promotion.

SECTION-E
&
W
5. Define capital structure. Discuss thé@’&turﬁ alfecting capital structure.
[ “‘fa,
What is meant by ﬁn@ﬂl decision? What factors influence this
2N
&

Discuss various functions of Marketing.

(8 marks each)

>

decision?

OR

What is marketing mix? Explain its main components.

<
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